
For two years, AT&T was verbally hung in print effigy for its attempt to provide a competitive 
marketplace to all consumers, irrespective of wealth or residence.  In its endeavor to launch U-verse and 
provide a choice to all Wisconsin consumers, AT&T was demonized (primarily) by its competition and 
political cronies, as an uncaring corporate behemoth that wanted to exert its will on the Wisconsin 
populace.  Fortunately, the Wisconsin Legislature looked beyond the rhetoric and made a logical decision 
that benefited the Wisconsin consumer. 
 
This week, the Wisconsin State Journal’s Editorial Board acknowledged the benefit of AT&T’s efforts.  
Please read the following and note that this is just one more example why buying decisions should be 
governed by “total value” – the product or service and the company that provides it. 
 
http://www.madison.com/toolbox/index.php?action=printme&ref=archives&storyURL=/archives/read.php?ref=
/wsj/2008/12/15/0812130070.php 
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